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INSERT CATCHY HEADLINE
Insert sub headline to explain context
 
Location, Date of media release:  Put the important stuff at the top! Make sure you include what the journalist needs to know in the first two paragraphs and avoid including irrelevant information. The first paragraph should outline the key information in one or two succinct sentences. Make every word count
“Include an informative quote from your spokesperson in the next paragraph where they talk about the importance of your event and what it hopes to achieve,” commented [Insert Name of Spokesperson], [Insert Spokesperson position].  “Continue  and elaborate on quote.

Finish quote with a call to action!” he added.

Make sure to finish your media release with the information people need to know such as how to volunteer or support your event.
For more information contact [Group’s contact details could either be a www.landcaregroupwebsite.com , phone number or email address] 

For more information:
Spokesperson or Representative’s Name
Position,
Organisation Name
Tel: 00 1234 5678
Email:  landcare@abclandcare.com.au 
(Note to landcare group using template: At the bottom of your media release you should include contact details for further information. Always include a mobile phone number and an e-mail address so that people can get in touch with you when they need to. Also make sure that your spokesperson is available for interviews – there is no point using a spokesperson who is out of the country or unavailable when you issue the media release.)



[Insert Group Logo]
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